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LAND  
 
The 2008 boom in food prices triggered a surge in investor interest in agriculture - from mid-2008 to 2009 the 
number of reported land deals rocketed by around 200 per cent.

i  
 
More than 60 per cent of foreign land investors in developing countries intend to export everything they 
produce on the land.

ii
 

 
Two thirds of agricultural land deals by foreign investors are in countries with a serious hunger problem.

iii
 

Since 2000, nearly 800 large-scale land deals by foreign investors, covering 33m hectares globally, have 

been recorded.
iv 

Lack of transparency around land acquisitions means the real number could be much 

higher. Nearly half of these deals are in Africa
v
 and many have taken place in countries with weak land 

governance
vi
 or with ‘alarming’ levels of hunger, including Mozambique, Sudan, and Zambia.

vii
  

The five countries with the largest total land acquisitions by area, covering a total of over 16 million hectares 

are South Sudan, Papua New Guinea, Indonesia, Democratic Republic of the Congo, and Mozambique
viii

.   

The countries with the highest number of large scale land deals are Cambodia, Indonesia, Mozambique and 

Ethiopia – 366 of the 800 land deals (46 per cent) which took place since 2000 occurred in these four 

countries.  Cambodia has experienced the most deals, with 104 concluded since 2000.
ix
 

SUGAR 

Sugar, soy and palm oil production collectively use 150 million hectares of land – an area almost 3 times the 

size of Spain - 
x
 and have been linked to almost 50 percent of recorded large-scale land deals since 2000 

(more than 380 large-scale land acquisitions since 2000).
xi
  

51 per cent of sugar produced is used in processed foods such as soft drinks, confectionery, baked goods, 

and ice cream.
xii

   

Sugar is produced on 31m hectares of land globally
xiii

 - an area the size of Italy with at least 4 million 

hectares linked to 101 large-scale land deals concluded since 2000
xiv

 although the number of land deals 

could be bigger.  

Sugar production has increased by approximately one fifth in the last ten years from 148 million tonnes in 

2002 to 176 million tonnes of sugar in 2012
xv

.  

Palm oil uses half as much land as sugar. Soy is the biggest land user by far,
xvi

 but just 16 per cent of soy is 

used directly in food products.
xvii

  

Global consumption of sugar more than doubled between 1961 and 2009.
xviii

  Globally we consume over 139 

million tonnes of sugar every year.  Demand for sugar is set to rise by a further 25 per cent by 2020.
xix

  
 
Brazil accounts for 20 per cent of the world’s sugar supply and close to 50 per cent of all exports – a figure 
that is forecast to rise to 60 per cent by 2020.

 xx
 Nearly 9.5million hectares of land in Brazil were devoted to 

sugar production in 2011, accounting for an eighth of the country's arable land.
xxi

 This is nearly double the 
area of land under sugar production in India – the second largest sugar cane producer by area

xxii
.  

 
The huge expansion of large scale agriculture in Brazil has led to a rise in violence and conflict over land – 
many linked to indigenous and other community land rights.

xxiii
 In 2008, Brazil saw 751 land conflicts, a figure 

which rose to 1,067 in 2012, when 36 deaths and 77 attempted murders were linked to conflicts.
xxiv

 

North America, Europe, Australia and New Zealand accounted for 13 percent of sugar production (by 

volume) and 28 percent of sugar consumption in 2009. The global South (all the other countries) accounted 



for 87 percent of sugar production (by volume) and 73 per cent of global consumption.
xxv

 

Sugar consumption varies hugely across the globe  - Africa’s per capita sugar consumption is approximately 

half that of Europe or North America (15 kg of sugar per capita per year in Africa, 33 kg per of sugar per 

capita per year in North America and 34 kg of sugar per capita per year in Europe)
xxvi

 

In 2011 the world trade in raw sugar was worth $47bn, up from $10.2bn in 2000.
xxvii

 

COMPANIES 
 
Associated British Food 
 
Associated British Foods is the world’s second biggest sugar producer

xxviii
 and Africa’s biggest producer. It 

has the capacity to produce 5.5 million tonnes of sugar globally each year 
xxix

  - roughly 4.3 per cent of the 
world’s total supply.

xxx
 Over half of ABF’s sugar comes from sugar cane

xxxi
, most of it produced by Illovo 

Sugar in six African countries: Malawi, Mozambique, South Africa, Swaziland, Tanzania, and Zambia. 
 

Associated British Food products include Silver Spoon Sugar, Ovaltine (outside the US), Kingsmill Bread and 

Patak’s curry sauces and ready meals.
xxxii

 

PepsiCo 
 
PepsiCo is the world’s second biggest soft drink company - controlling 18 percent of the global soft drink 
market.

xxxiii
 

 

PepsiCo owns 21 brands include Pepsi, Tropicana, Doritos, Lipton Teas and Walkers.
xxxiv

 

50 percent of PepsiCo's revenue comes from outside the US. 
xxxv

 

In 2010 Pepsi sold 892 million cases of Pepsi Cola.
xxxvi

 

Coca-Cola 
 
Coca-Cola is the world’s largest purchaser of sugar

xxxvii
  

 
Coca-Cola is the world’s biggest soft drink company and controls 25 per cent of global soft drink market 

share.
xxxviii

 

Coca-Cola has a portfolio of more than 500 brands – including 16 ‘billion dollar’ brands. Its brands include 

Sprite, Fanta and Coca-Cola.
xxxix

 

Coca-Cola sells more than 3500 products.
xl
 

Coke is officially available in every country in the world except Cuba and North Korea.
xli

 

Consumers in more than 200 countries drink a Coca-Cola beverage at a rate of 1.8 billion bottles of Coke a 
day.

xlii
 

20,833 Coca-Cola branded drinks are consumed each second globally. 
xliii

 

Coca-Cola is one of the most recognised brands in the world - 94 per cent of the world’s population 
recognize the Coca-Cola logo. 

xliv
 

Roughly 70 percent of Coca-Cola’s revenue comes from outside the US and the company plans to spend 
$30 billion on international expansion over the next five years in China, India, the Middle East, and Russia. 

xlv
 

 
Coca-Cola was listed as having the highest brand value of any company in the world in the 2011 Best Global 
Brands list with a brand value estimated to be US$71.9-billion - more than IBM (US$69.9-billion) and 
Microsoft (US$59-billion).

xlvi
   



 
In 2011 Coca-Cola’s 29 percent of sales were in Latin America, 22 percent in North America, 18 percent in 
the Pacific, 16 percent in Eurasia & Africa and 15 percent in Europe.

xlvii
 

 
Consumption of sugar in brand products 

 
A can of Coke (330 ml / 11 fl ounces) contains 35 grams of sugar (approximately 7 teaspoons) according the 
Coca-Cola’s GB website.

xlviii
    

 
A can of Pepsi (12 fl ounces / 355 ml) contains 41 grams of sugar (approximately 10 teaspoons)

xlix
 

 
A serving of Ovaltine contains 22.2 g of sugar (approximately 6 teaspoons). 

l
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